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With the cutthroat competition that you might be experiencing in the industry that you are
operating on, there is no doubt that you need a proper marketing strategy. Maybe you have been
wondering why your competitors have a high demand for their products than you. Well, in today’s
digitized environment, more and more businesses are marketing their brands on social media.
Indeed, with over 2 billion people on different social platforms, you can be sure that you will
reach your audience by marketing on social media. All you need is to come up with the right
marketing strategy that suits your brand.Where Social Media Marketing is Headed in the Next 5
Years is the guide that you have been looking for to take you through the process of promoting
your brand on different social platforms. This guide takes a comprehensive look at some of the
most important factors that you ought to comprehend to popularize your brand. In addition, it
also provides you with a definitive strategy that will help you settle for an ideal social platform.
Frankly, with the wide array of social channels out there, it is easy to get confused on the best
platform that aligns with your business goals. Luckily, this manual will tip you on vital
considerations you should bear in mind to settle for the best.That’s not all, we understand the
dilemma that business owners might be faced with when using social media to promote their
brands for the first time. Certainly, social media marketing requires time and effort to guarantee
that you successfully position your brand where it deserves to be in the market. Concerning this,
Social Media Marketing 2019 will take you through a step-by-step process of creating a social
media calendar to keep you on top of your game.Disregarding social media in your marketing
toolkit is the worst mistake that you should not do in 2019 and years to come. Folks out there are
looking for effective ways of interacting with their brands and social media provides just that.
What’s more, there is a growing rate of people who engage in social buying. Therefore, your best
move would be to engage in social selling by having an active social media presence.Perhaps
you are concerned about the fact that there is little you know about social media marketing. Well,
worry not because this manual will help you master the most important aspects of social media
marketing. The following is a glimpse of what you should expect in this guide:What is social
media marketing and why is it important?Create a winning social media marketing
strategyChoosing the right social media platformSocial media advertisingHow to structure your
social media teamDeveloping a social media calendarIntegrating social media into your
omnichannel marketing strategyAnd so much more!Exposure is an integral part of helping your
business grow. Learning how to promote your brand on social media is just what you need to
generate traffic to your business. Grab your copy today and master the art of marketing on social
media!DOWNLOAD: Where Social Media Marketing is Headed in the Next 5 YearsScroll to the
TOP of the page and select the Buy Now button



All the Angels Stood by Laura J. Marshall is a storythat revolves around Staci Schofield. Staci is
going through an unhappyphase in her life which makes her want to end it on her birthday,
whichfalls on Monday. Rush, a school mate becomes her friend and he tries tohelp her
overcome her difficulties. But will he be able to succeed andhelp her? Or will he able to change
her thoughts and channel themtowards the Lord? It is a story that is relevant and it brings to
lightthe emotional problems faced by many teenagers in today's society.The author has written a
short but powerful story which reiterates thepower and presence of the Lord. It is a story that is
relevant and we do hear about many teenagers going through depression. The book ends on
apositive note with emphasis on the Lord and His presence and guidance in our daily lives.
There are times in life where we change the course ofour thoughts and move towards the Lord.I
liked the writing style. It is simple yet very strong and powerful. It is a good book for all teens and
also parents who have teenage children to read. It is a fast paced novella and readers will not
put it downuntil the story is complete. The positive turn in the story makes it anuplifting read. -
Reviewed by Mamta Madhavan for Readers' FavoriteAbout the AuthorLaura J. Marshall is a full-
time mom of five boys. When not on active duty, she is a best-selling author in various Christian
genres: historical and contemporary romance, suspense, children's, young adult, and
nonfiction.Visit her on her website to connect at LauraJMarshall.com
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Where Social Media Marketing is Headed in the Next 5 YearsThe Unconventional Guide to Build
your Brand and Become an Expert Influencer Using Facebook, Twitter, LinkedIn, Pinterest,
Instagram and YouTubeHENRY CHAMBERSDEBUT BESTSELLING AUTHOR© Copyright
2019 - All rights reserved.The content contained within this book may not be reproduced,
duplicated or transmitted without direct written permission from the author or the
publisher.Under no circumstances will any blame or legal responsibility be held against the
publisher, or author, for any damages, reparation, or monetary loss due to the information
contained within this book, either directly or indirectly.Legal Notice:This book is copyright
protected. It is only for personal use. You cannot amend, distribute, sell, use, quote or
paraphrase any part, or the content within this book, without the consent of the author or
publisher.Disclaimer Notice:Please note the information contained within this document is for
educational and entertainment purposes only. All effort has been executed to present accurate,
up to date, reliable, complete information. No warranties of any kind are declared or implied.
Readers acknowledge that the author is not engaging in the rendering of legal, financial,
medical or professional advice. The content within this book has been derived from various
sources. Please consult a licensed professional before attempting any techniques outlined in
this book.By reading this document, the reader agrees that under no circumstances is the
author responsible for any losses, direct or indirect, that are incurred as a result of the use of
information contained within this document, including, but not limited to, errors, omissions, or
inaccuracies.Table of ContentsIntroductionChapter 1 - What is Social Media Marketing and Why
is it Important?Defining Social Media MarketingImportance of Social Media MarketingIncrease
DemandSocial SellingSEOOmnichannel CampaignsNetworking and Peer-to-Peer
InfluenceSocial Media Drives Value Across the Customer LifecycleChapter 2 - Create A Winning
Social Media Marketing StrategyUnderstand Your AudienceMap Your Goals to the Customer
LifecycleCreating Content for Social MediaDefine Your Writing Style for Social MediaScaling
Your Content for SocialChapter 3 - Choosing the Right Social Media
PlatformFacebookTwitterLinkedInPinterestInstagramYouTubeSnapchatCommon Social Media
Mistakes to AvoidTrying to be EverywhereFailing to Know Your AudienceFailing to Learn from
AnalyticsPosting Bad ContentMissing Out on Messages and MentionsForgetting to TestChapter
4 - Social Media AdvertisingDefine Your GoalsIdentify Your AudiencePick the Right Social Media
PlatformDetermining the Right ContentSelect Targeting OptionsChapter 5 - Developing a Social
Media CalendarWhy Use a Social Media Calendar?Conduct a Social Media AuditSetting and
Identifying Your CadencePrepare a Social Promotion Request FormPosting Frequency on Social
NetworksFacebookTwitterInstagramPinterestLinkedInYouTubeSnapchatSocial Media Daily
ChecklistChapter 6 - How to Structure Your Social Media TeamEvaluate Your Current
SituationCreating a Social Media Governance BoardDetermining the Governance
MembersCreate a Board CharterClarify Social Media GoalsBreak up the Project into



StagesCommunicating Goals and Training StaffStaffing ConsiderationsBudget for New
EmployeesStrategic GoalsSkills RequiredSocial Media Platforms to be UsedContent
StrategyChapter 7 - Integrating Social Media into Your Omnichannel Marketing StrategyWhat is
Omnichannel Marketing?Tips to Successfully Integrate Social Media into Your Omnichannel
Marketing StrategyEngage in Social ListeningMixing Social Media and Email
MarketingCentralize the Data CollectedNever Ignore Your AudienceSupport In-App
PurchasesEncourage RecommendationsCross-Channel Social Media Marketing with Marketing
AutomationIncreasing EngagementEnhanced LoyaltyAlign with Consumer BehaviorChapter 8 -
Your Social Media Technology StackDeveloping a Social Media AppCustomer/
ClientBackendDatabaseSocial Media and Marketing AutomationPopular Social Media
Automation
ToolsSendinBlueHootsuiteBuzzSumoMentionAgoraPulseSocialFlowBufferSocedoSprout
SocialSocial Media Automation StrategyClarify When to AutomateFind a Way of Staying
ConnectedChapter 9 - Measuring the ROI of Your Social Media CampaignsAwareness
MetricsEngagement MetricsConversion MetricsCustomer MetricsTips to Improve Your Social
Media ROIFinal ThoughtsReferencesIntroductionThe advent of the internet has changed the
way businesses interact with their customers. Today, businesses prefer to use the internet to
connect with their esteemed clients. One of the main reasons for this is the number of people
who are connected through social media platforms and other websites. Social media marketing
(SMM) refers to the way in which businesses use social media to reach their current and
potential clients. In this regard, most of them tend to use social networks such as Facebook,
Twitter, Instagram, LinkedIn, Pinterest, YouTube, etc.There are many people who are already
using these social networks. This has been one of the reasons why entrepreneurs strive to use
these platforms to reach their clients. Today, there are over 4.3 billion people who actively use
the internet[1]. Out of these 4.3 billion, about 3.5 billion of them are active social media users[2].
This statistic reveals that there are over 50% of the world’s population who use social media
networks. Bearing these statistics in mind, it means that businesses should take advantage of
the connectivity that these social networks provide.The best way to understand social media
marketing is by acknowledging the fact that it is a type of internet marketing. Do you recall the
conventional forms of marketing that businesses used to reach their customers? Before the
introduction of the internet, companies had to rely on different forms of marketing such as direct
mail, flyers and brochures, print ads, and door-door sales men among others. Through these
marketing channels, businesses managed to market their brands and specific products to
customers.With the introduction of the internet, marketing has changed in ways that you couldn’t
have imagined before. It has made it easier for businesses to achieve their marketing goals
without spending a lot of money. What’s more, the mere fact that there are billions of people on
social media shows that companies have a wider reach, therefore, marketing products and
services through social media is more advantageous compared to traditional forms of
marketing.Perhaps one of the most remarkable things about social media marketing is that you



don’t have to be a marketing expert to use these social networks. By using this guide, you can
master the art of selling your brand over the internet. Sure, there are simple activities that you will
be doing on social media such as posting images, text and video. However, there are vital tips
and tricks you should consider.It is worth noting that there are tons of other businesses who are
also trying to capture their audiences’ attention on social media. This means that you should aim
to stand out and establish a commanding social presence. So, sharing videos and text
messages is not enough; you need to know how to do this in an unrivalled way possible. This
stands as a solid reason why this guide should act as your best friend now that you want to
establish your social media presence. Maybe you have tried marketing your business on social
media but you are not impressed with the outcome. It could also be that you failed in your social
media marketing attempt.This guide will take you through the basics of social media marketing.
The manual will also outline some of the most important marketing strategies that you can adopt
to help you succeed in enhancing your social presence. Throughout the guide, we will help you
realize that you are making the right move to market your brand on social media. Businesses are
taking up the challenge and are already benefiting from Facebook, Instagram, Twitter and the
likes. To gain a competitive advantage, you have to utilize the opportunity and engage over the
internet.You might be wondering whether the social platforms you chose are ideal for your
business. Frankly, with the numerous social media platforms out there, it is very easy to get
confused when choosing the right one for your business. Most entrepreneurs are under the
assumption that marketing on social platforms only requires marketing on the main social
networks such as Facebook, Instagram, and Twitter. The reality is that this is not true. The type of
business you own should define the marketing strategies that you adopt. In some cases, this
could mean that you use other platforms while leaving out Facebook or Snapchat. These are
some of the areas that this manual will be focusing on to guarantee that you know exactly what
your business needs to thrive.Chapter 1 - What is Social Media Marketing and Why is it
Important?With the large number of businesses that are already using social media marketing, it
is quite likely that you are also motivated to walk in the same direction. Maybe you have noticed
that this form of internet marketing is helping businesses grow within a short period of time.
Having said this, you can’t deny your excitement. You want to jump in right away and create your
business’ social media marketing strategy. However, before getting into too much detail, it is
imperative to clearly understand what social media marketing is. It is also vital that you know the
benefits that this form of marketing will have on your business. With the help of this information,
you will be motivated to establish your business’ social presence without hesitation.Defining
Social Media MarketingSocial media marketing is a type of internet marketing whereby social
networks such as Facebook, Instagram, Twitter, and LinkedIn are used to promote a business’
products and services. The use of these varying platforms helps a business to enhance its
brand awareness through the content that will be shared.Marketing campaigns created on social
media often focus on a number of things. First, they aim to create an online presence on varying
platforms that suit a particular business. Secondly, content created should be shareable by



interested parties. Content is key to winning over potential customers on the internet.
Businesses, therefore, have to place a major emphasis on coming up with unique and
interesting content. And third, customer feedback is an essential factor in online marketing
campaigns.When browsing through the internet, you may have noticed websites with social
buttons directing you to varying social platforms. Brands that we depend on for their products
and services have an online presence. This is how social media marketing helps businesses to
increase their brand awareness out there. It’s all about marketing products and services over the
internet.Importance of Social Media MarketingBefore using social media marketing, you might
want to find out the value that it will add to your business. Undeniably, you already know that
marketing your brand on these platforms will help boost your brand awareness. However, there
is more that your business stands to gain. About 93% of business people using social media to
market their brands claim that it helps in increasing their business exposure. 71% of them argue
that it helps in developing loyal fans.[3] To guarantee that you are not confused about social
media marketing and the value it adds to your business, the following are convincing reasons
why you should engage in social media marketing.Increase DemandA major boost you will gain
through the use of social media marketing is that it will help increase demand for your products
and services. This stems from the fact that there are many people who use social media
networks. On Facebook alone, for example, there are more than 2 billion monthly active users[4].
With the wide audience reach that these platforms provide, it is safe to assume that it increases
the demand for products and services.The way in which social media networks present your
brand out there is regarded as creation of brand awareness. As a business owner, you stand a
greater chance allowing your brand to be noticed by many people. Accordingly, this has an
impact on the demand that you will be getting for your product or service.The help of social
media engagement that you will be taking advantage of will provide you the opportunity of
interacting with potential clients in the market. They will garner a deeper insight about your
product’s use and its benefits. The brand recognition you will get will have a positive impact on
its demand.In line with the idea of increasing demand for your goods or services, you should
know that customers are always searching for solutions to their problems. Most of them can’t
clearly explain what their problems are. This is where your marketing efforts come in. With the
right form of marketing, you will help your audience realize that your product/service is what they
have been looking for.Your marketing creativity will be required to convince customers that your
product is better than other similar products in the market. Customers tend to purchase things
from brands that they have tried before. This means that it might be challenging to win them over.
Your social media marketing strategies will have a profound impact on the response that you will
get from your audience.To ensure that you spark interest in your audience, the following are
creative social media marketing techniques that you should implement.Product ScarcityMany
brands will want to give you the impression that their stock is limited and therefore, you should
use their product before their offer ends. On many occasions, this is a strategy that will create
the fear of missing out in most potential clients. As such, most of them will rush to buy your



products or share information about your brand. By creating a sense of urgency in your
marketing campaign, you encourage interest among your audience. Ultimately, there will be a
potential increase in demand for your product/service.Information ScarcityAnother great idea to
stimulate interest around your product on social media is by sharing just enough info that your
audience requires. We have seen this as customers. Oftentimes, when manufacturers are about
to launch new smartphones to the market, they will create hype around their products by
releasing scarce information. This creates suspense around the product and people will be
anxious to purchase the product right after its launch.The same case applies to movies and
series that we often watch. Before the release of these films or shows, people are usually given a
sneak preview of what they should expect. This keeps people engaged and waiting for the
release of such products. So, it is always a brilliant idea to understand what your audience
requires and tip them off on how your brand will meet their demand. Eventually, there is a high
possibility that the demand for your product will increase.Leveraging User-Generated ContentA
good number of people will be motivated to stick to a particular brand because their friends are
using it. Frankly, this is how most people shop over the internet. They only turn to products or
services which have been proven and tested to be reliable. Bearing this in mind, it is worth
exploiting the advantage that social media marketing offers with regard to leveraging user-
generated content. This means that you could post content showing what other users are saying
about your brand.You could post images, videos, or just text detailing reviews on your product on
social media. The benefit gained here is that you can easily convince your audience that your
product is worth trying. What’s more, this is an inexpensive form of social media
marketing.Paying Attention to the Biggest ProblemSocial media marketing can also boost the
demand for your product/service if you pay attention to what your customers consider as their
biggest problem. This is a common marketing technique used on YouTube to gain attention. In
product videos, you will come across marketers explaining to you some of the common
problems that people have either when using particular products or when trying to solve their
everyday issues. Their promotional message is then followed by catchy phrases that show they
can offer you a solution to what you are looking for. Does this sound familiar to you? This is a
social media marketing strategy that often works to boost the demand for a product.Working
with InfluencersInfluencer marketing is a powerful marketing trend that has made headlines over
the past few years. More and more businesses are coming to the realization that influencer
marketing is indeed powerful and worth harnessing. What is influencer marketing? This is a
digital marketing technique where brands use renowned people to influence others to use their
products.[5] In essence, an influencer will help sway other people to rely on your brand as their
ideal choice.Working with influencers on your social media marketing campaign can make a
huge difference to your marketing efforts. Influencers have a large following. Choosing the right
people who are most apposite to your brand is imperative. For instance, a famous sports fan with
a huge Twitter following could help you reach people who are likely to be interested in
sportswear. The best part is that influencers are highly influential. Thus, there is a good chance



that the demand for your product will increase.Social SellingWhen businesses use social media
networks to identify new prospects and interact with their clients by sharing valuable information
about their brands, they are engaging in social selling. It is through this form of interaction that
businesses end up developing meaningful relationships with their customers while luring new
clients their way. The effect of this is that prospects and customers will likely opt for your
business or brand each time they want to purchase something that you offer.It is also worth
noting that social selling doesn’t entail nagging people with promotional messages. In the digital
world, this is referred to as “spam”. This doesn’t count as social selling since you are bothering
people with messages that they don’t want to receive. Social selling is centered around listening
to what people are saying and joining in on the conversation. When engaging in social media
marketing, you should never forget the “social” aspect of it. People are using these social
communities for a good reason. As such, you ought to understand how to interact with these
individuals without coming off as too salesy.There are various reasons why your business should
take advantage of social selling.Building Better RelationshipsWith the social tools that you will
be using to listen to people’s conversations over social platforms, your sales personnel can
easily identify what people are saying about your business, your rivals, and the industry as a
whole. With this information on hand, they can formulate ideal strategies for reaching out with
meaningful information. This means that you will be providing people with what they need while
at the same time gaining insights about your industry.Better yet, you will develop strong
networks with the right people who can help you boost your engagement with relevant
audiences. Through this, your business instigates trust and a good business image in the minds
of your audience.Most People Practice Social BuyingDid you know that about 48% of Americans
have at one point interacted with brands on social media?[6] Buying products and services over
the internet is a common thing in today’s digitized environment. Some individuals will opt to shop
over the internet because of convenience. Others prefer shopping online due to the competitive
prices offered by online companies. Before people shop online, they engage with brands on their
social pages. This is a purchase process that most people will not fail to consider. Besides
asking questions about the product/service, people also look to know more about a brand or
company.There are instances where shoppers are discouraged from buying a specific product
because of the poor communication they experience online. This leads to missed sales. The
mere fact that most people are actively engaged in social buying means that your business
should also practice social selling. Accordingly, your sales team should always be available to
respond to prospects and customers. They should build a good rapport with the audience by
knowing how best to connect with them.Your Rivals are Using Social SellingYour business
should also consider engaging in social selling simply because your rivals are already using it.
There are over 60 million businesses who have a Facebook business page. Additionally,
approximately 4 million businesses actively promote their brands on Facebook.[7] Such
statistics prove the fact that you will only gain competitive edge over your rivals in the market if
you practice social selling.Now that you understand how social media marketing can help your



business through social selling, it is vital to learn a thing or two about social selling practices that
can help you stand out.● Engage ActivelyNewbies in the world of social media marketing will
be tempted to automate things in the hopes of saving time. Indeed, there are various automation
tools that can be used for your marketing campaign. For instance, you can easily automate
responses and your posts. However, this is not an ideal way of engaging with your prospects or
customers.Social media is all about being social. Therefore, people expect active engagement
from you. This involves listening attentively and joining social groups which are relevant to your
brand.● Provide ValueTo get the most out of social selling, you have to provide quality.
People will want to follow your brand if they find value in what you post. Take note of the fact that
they don’t just expect product-related posts. Businesses that have many followers share
engaging content which keep their audience entertained. This is the line of thinking that you
should adopt when thinking about content. Additionally, time will be another crucial factor that
you should mull over. Your prospects will find no value in your posts if they can’t access them.
This makes it important to post at the right time.● Listen StrategicallyWhen marketing your
products and services on social media, you will gain access to information from your audience.
Judging from what they will be sharing, you can get an idea of what they want. Understanding
the tastes and preferences of your audience will help you serve them better. In this case, your
social selling aspects will improve since you will be providing your customers with nothing but
the best products and services.SEOBesides helping you engage productively in social selling
and increasing demand for your products and services, social media marketing will also boost
your SEO efforts. SEO is an acronym for search engine optimization. SEO centers around
making necessary changes to your website or social media account to ensure that you are
highly ranked on search engines such as Google and Bing. Optimizing your social media will
ensure that you improve your brand’s visibility on social media. By regularly posting on social
media, it will have an impact on your brand’s awareness levels. The more you post, the more
likely people will know about your company and the products/services you offer.Social media
marketing can also help your business to build an audience. Frankly, owning the best product in
the market doesn’t count in today’s competitive environment. This is because if you fail to market
your brand, no one will notice it. People will simply go for rival products as they are more visible
on social media.To become the best product in the market, you must be proactive. This means
reaching out to as many people as you can. So, where are these people who might be interested
in what you offer? Social media.Facebook is ranked among the leading platforms with over 2
billion monthly active users.[8] Twitter has approximately 1.3 billion users.[9] Unquestionably,
with the high number of people on these social pages, it can be a great way of reaching out to
people to build an audience.Social shares that you get from the varying social profiles that you
have will also influence your search engine rankings. Have you ever wondered why there are
certain companies or brands which are ranked better when you query a search on Google? If
many people are aware of your brand’s existence and its perceived importance, there is a
likelihood that you will receive good rankings based on Google’s algorithm. In fact, if you turn out



to be the best in the market, rest assured that your brand’s logo will feature on the right-hand
side of the search results.Still, it should also be noted that social media platforms are more than
just social pages. Today, people have turned to these pages as search engines. Instead of
querying Bing or Google, they use social platforms such as Facebook to search for information.
Therefore, your search engine optimization will depend on how well you market your brand on
social networks.Omnichannel CampaignsAs more and more people get used to the internet,
they try their best to avoid promotional messages. Truly, most individuals will want to avoid
promotional messages that tend to interfere with their entertainment. A good example of a place
where people tend to avoid these messages is on YouTube. Studies reveal the fact that 65% of
online users skip video ads.[10] Interestingly, most of them skip these ads the moment they have
the opportunity of doing so. Bearing this in mind, marketing over social media networks ought to
be done strategically. Individuals should find the messages posted on these platforms as helpful
and not promotional.Omnichannel comes in to ensure that you can easily create content which
suits your audience. It provides you with the opportunity of creating personalized messages that
could sway your audience to rely on your brand. With the help of a good omnichannel marketing
strategy, prospects will enjoy their marketing experience. Therefore, this is of great importance
as it builds trust and loyalty.Perhaps you are still trying to figure out what we mean by
omnichannel marketing. Simply put, this is a sales approach which aims to consider the
marketing experience of customers on different sales channels. For instance, some online
shoppers will prefer to browse through their smartphones while others will opt to use their
computers. In addition, there are others who will shop when they are engaging with their friends
on different social media pages. You should understand that customers expect a seamless
experience when transitioning from social networks to complete their purchase on your
commerce website or other digital platforms.Accordingly, social media marketing gives you the
advantage of providing a smooth shopping experience to your prospects. So, besides using your
business page to sell products, social media platforms are also worth utilizing.As people enjoy
the ease of shopping that you provide them, there is a certainty that sales will increase. Who
doesn’t love the idea of spending less than 5 minutes purchasing products? Omnichannel
campaigns help assure that your clients enjoy the convenient shopping that you provide
them.Networking and Peer-to-Peer Influence
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